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The Brooks’ 2009 Art of Good Taste Season Leaves Patrons with Spring Fever!
The Memphis Brooks Museum of Art is pleased to announce the completion of a very successful Art of Good Taste season!  The 2009 Spring Fever events were some of the most exciting in the Brooks’ history. 

As the premier fundraising event held each spring at the Brooks, The Art of Good Taste has grown from a single wine auction started in 1990, to five main events: The Fleming’s Wine Dinner, Brooks Uncorked, Patrons Dinner, Grand Auction, and a Mother’s Day Champagne Brunch.
Wine lovers from across the South attend The Art of Good Taste auctions in support of the museum.  Over the past nine years, these wine events have contributed over $2.5 million to fund the museum’s programming, travelling exhibitions, and ever-expanding permanent collection.
This year The Art of Good Taste raised nearly $400,000. Approximately seventy cents of every dollar raised goes directly to fund the dynamic art exhibitions and educational programs hosted by the museum.  
2009 CELEBRITIES

The Art of Good Taste attracts renowned chefs and prominent vintners from around the world.  This year’s “Spring Fever” theme highlights California’s celebrated Spring Mountain region with an unprecedented twelve vintners from the area travelling to Memphis to participate in the events.  The featured vintners were: Barnett Vineyards, Behrens & Hitchcock Vineyards, Guilliams Vineyards, Keenan Winery, Newton Vineyard, Paloma Vineyard, Peacock Family Vineyard, Vineyard 7 & 8, Schweiger Vineyards, Sherwin Vineyards, Spring Mountain Vineyard, and Terra Valentine.

The Art of Good Taste also boasted a group of acclaimed chefs who presented a delightful array of food to compliment the wine at each event.  This year’s chefs included Wally Joe, Executive Chef of the Brushmark Restaurant in Memphis; Andrew Shotts, Owner of Garrison Confections; and Michael Martir, Owner of Harvest Restaurant in Cape Cod.
AUCTION HIGHLIGHTS 

One of the things that set the Brooks’ auction series apart is the inclusion of two professional auctioneers from Hart Davis Hart Wine Company, Ben Ferdinand and Michael Davis, who were gracious enough to donate their time.  

Guests also had the opportunity to bid on some incredible items, including:  
· A once in a lifetime wine tasting trip for 6 to Spring Mountain, hosted by all of the participating vintners, auctioned at $10,500 each.
· A trip for 4 to Dallas on a luxury jet provided by Andrew Bettis Aviation with dinner at The Mansion, sold for $9000.
· Unforgettable overnight stay at Duncan & Abbie Williams’ Mississippi Roost with fantastic meals prepared by Chef Felicia Willett, wines provided by Buster’s Liquors & Wines and a morning hunt, went for $4000.
As with any good wine auction, the focal point for these auctions was definitely on the wine.  Included in the auction were rare wines from France, a “mountain of magnums” from Spring Mountain, and a melchior (the equivalent 24 bottles) of Tuscan Sangiovese with a label custom designed by R.E.M.’s Michael Stipe.
The Brooks would like to thank its generous sponsors, patrons, and guests for this successful wine season!  Though the 2009 auction series has ended, The Art of Good Taste continues to support the museum throughout the year with wine dinners, tastings, and quarterly Warm Up to Wine classes.  For complete details and pictures from this year’s events, plus what’s in store for next year, visit www.theartofgoodtaste.org.
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ABOUT THE MUSEUM

The Memphis Brooks Museum of Art is the oldest and largest encyclopedic museum in the state of Tennessee, and a leading cultural destination.  In addition to showcasing a permanent collection of over 8,500 hundred objects – ranging from the antiquities to contemporary art – the Brooks also hosts world-class traveling exhibitions throughout the year.  Visit us on the web at brooksmuseum.org.
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